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ROBERTO NAPOLETANOEDITOR-IN-CHIEF  

CIRCULATION  

READERSHIP

Impresa & Territori is the section that digs into the real economy of our Country, offering

a narrative on Italy’s success stories and the competitive challenges it faces on a global

scale, on its ability to keep whole areas afloat and to win new ones worldwide with its

products and talents.

It chronicles a Country and the path of modernity many small and medium-sized

businesses embark on to stand out every day in the open sea of competition, at times at

home against their own success, at times on a global scale.

203.276  (97.554 digital)* 

843.000

Source: ADS September 2016, Audipress 2016.II (*net of multiple digital copies)



EDITORIAL SECTIONS 



The back page is dedicated to Mondo & Mercati, presenting, every day, the

profile of a country and everything an entrepreneur needs to know on how to

invest in that specific country (growth indicators, incentives, insurance

coverage, etc.).
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The section opens with approximately 4 pages on Company topics (macro and

micro).

Macroeconomic trends (industrial production, foreign trade, inflation, consumption,

etc.).

Stories of Italian businesses and manufacturing areas, comparing them, in terms of

competition, with foreign industrial systems.

Followed by daily theme pages with the following publication timeline:

- Lavoro, Stili & Tendenze and Mondo & Mercati.

- Followed, in rotation from Tuesday to Saturday by Marittima, Edilizia, Media,

Turismo and Agricoltura, alternating in such order.



READERSHIP: SOCIO-
DEMOGRAPHIC PROFILE AND CONSUMER 
PATTERNS.



67% 33% 27% 23% 26% 23%

11% 18% 24% 19% 18%

25-34 yrs 35-44 yrs 45-54 yrs 55-64 yrs ˃64 yrs

GENDER

Mostly male target.

North 

West

North 

East
Centre South and 

Islands

AREA

Homogeneous distribution of readers by geographical area.

Source: AUDIPRESS 2016/2 PAPER and/or REPLICATION

AGE

High concentration of readers in the most active age groups of 

the Italian population.
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15% 27%

40% 42%

28% 21%

Secondary school 

diploma
Degree

QUALIFICATION 

Significant presence of readers with high qualification.

SOCIAL CLASS

High concentration of readers belonging to the 

upper social classes.

PROFESSIONAL CATEGORY 

Upper social 

class

Upper middle 

social class
Source: AUDIPRESS 2016/2 PAPER and/or REPLICATION
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Total adult readers: 843,000

Total adult readers and exclusive 

readers

Total male readers: 561,000

Total male readers and exclusive 

readers

Total female readers: 281,000

Total female readers and exclusive 

readers

585,000

372,000

213,000

Duplicate readers (readers of Il Sole 24 ORE + Corriere della Sera + La Repubblica)

Exclusive readers of Il Sole 24 ORE (readers only of Il Sole 24 ORE, not of Corriere della Sera/La Repubblica)

Source: AUDIPRESS 2016/2 PAPER and/or REPLICATION

28%

72%

30%

70%

24%

76%

606,000

237,000

393,000

168,000

214,000

67,000

Individuals Men Women
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99

∕ An influencer in financial products                       179

∕ Considers being a finance savvy  201

∕ Seeks profitable ways of investing money 174

∕ Makes efforts to increase earnings          138

∕ Keeps an eye on stock quotes                           424

∕ Interested in advertising related to financial services               464

∕ Reads the financial pages on newspapers                454

∕ Highly skilled in managing money 118

∕ Considers it crucial to stay current with international news 123

∕ Interested in international events 163

Source: TSSP, concentration indices, adult targets. 
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TARGETS 



ITALIAN C-SUITE

First of all, a classic: the Italian C-Suite. Our

regular privileged, exclusive target. Entrepreneurs

and business managers with high income. Avid

on technology, they love taking care of

themselves, and adore clothing and accessories.

Big achievers, 35-55 yrs, they lay

down the rules and lead the pack.

They spare no expense and use

money without fear. They love taking

care of themselves, travelling,

sophisticated food and quality cultural

entertainment.

GOLDEN POP

They are the future and the present. They are

the Futures. 21-35 yrs, independent, graduates

or still at school. They live life one day at a time.

They travel, love technology and take part in

cultural events.

Witty, high qualification, over 30.

Business savvies and big spenders on

top brands. They shop with no guilt.

Strong decision makers, they choose and

buy products for themselves and for their

families. They spend on food, lifestyle

and wellbeing.

FUTURES WOMEN 24 FAMILY BUYERS
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Freedom, life, passions, back to the

beginnings, 55 yrs and eyes sharply set on

the future.

Fashion conscious and finance savvies, they

like to stay current with the developments in

their spheres of interest.

NEW FREEDOM



PROPOSITION.



Manchette + Front page

Front page:

18 modules (3x6) 133x184 mm 

8,750 €

Manchette:

3 modules (each)

60x35 mm

3,500 €
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Paper 

Number of pages 

Media type 

Booking date 

Delivery date of material  

Pink 

Approx. 12 pages 

Paper 

2 weeks before issue 

4 days before publication date 
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PDF file format

1. It must conform to the PDF/X-1a:2003 standard

in the PDF 1.3 version, with intent profile “Coated Fogra 39” 

(compatible with Acrobat 4);

2.

3.

4.

5.

It must not be password protected; It 

must contain one page only;

It must be composite (no separations allowed); it must 

not contain over 10,000 vector objects or

clipping paths with more nodes (anchor points) than specified;

6. The number of paths on the page must be less than
5,000 objects;

It must not contain 16-bit images per channel;

It must not contain “PieceInfo” (Application information

7.

8.

Structure);  

9. It must not contain transparent objects.

Fonts used

1. All fonts must be embedded or

subset in the PDF;

Use Type 1 fonts. Do not use CID2.  

fonts.

Colours and resolution

1. Colour images must be in high

resolution (300 dpi). Use CMYK space only (best to use the

“Coated Fogra39” ICC profile). Any RGB, Lab, Pantone and flat

colour “All” elements

must be converted into CMYK;

Screen 60 lines (Agfa-Sublima screening). The white dot must not

exceed 5% cyan, 4% magenta and 4% yellow. Black must not

exceed a hue value of 90%. The total percentage of colour

saturation (total INK) must not exceed 240%. If it does, to avoid

over-inking, the software will automatically reduce the amount

required, using generic tables, to bring it to 240%. Dot Gain of

print 15-20%;

2. For grayscale images, use
Grayscale (15%) space with 300 dpi resolution;

3. For Black & White space line art, use only
vector-based or Bitmap elements with 1200 dpi resolution;

4. For colour adv, avoid

written texts with font size below 14px and negative frames or

thin lines on coloured background. For written texts or positive

frames or thin lines with font size below 14px, use only black

colour (no cyan, no magenta, no yellow). This is to avoid any out

of register during printing.

File size and trim

1. PDF sizes must be built to bleed

with no additional margins and printing marks. Trim Box and Bleed Box 

sizes must match.

PDF files must be loaded only on the Group’s portal (prior to 

accreditation) from the following URL:

https://advsole.ilsole24ore.com/Ads/index.do

To be accredited on the portal (not to send PDFs), if you lack 

credentials, send a request mail to:

impaginazione.system@ilsole24ore.com

(Material e-mailed to this address will not be taken into account and 

will be deleted).

Material delivery deadline:  4 business days 

before issue date.

For further technical information, please 

write to: dante.zamin@ilsole24ore.com

mailto:impaginazione.system@ilsole24ore.com
mailto:dante.zamin@ilsole24ore.com

